
Top 10 MBA programmes for entrepreneurship                       

Class of 2011                       

      Entrepreneurship (%) School input (out of 10) 
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1 Stanford Graduate School of Business US 40 27 87 84 74 9.4 8.6 7.0 8.3 8.1 

2 MIT: Sloan US 36 29 91 85 58 9.4 8.7 7.6 8.9 7.9 

3 University of San Diego School of Business Administration US 34 38 44 100 30 9.7 8.1 5.6 7.6 5.7 

4 University of Southern California: Marshall US 26 30 60 100 30 9.9 9.1 6.4 7.9 5.0 

5 Harvard Business School US 27 25 89 60 57 9.8 9.1 7.0 8.0 8.5 

6 Fudan University School of Management China 26 25 60 100 64 9.3 7.0 7.6 7.7 6.4 

7 University of Oxford: Saïd UK 36 28 71 88 45 9.2 7.6 5.4 7.4 6.3 

8 Babson College: Olin US 39 25 75 90 36 9.0 7.7 5.4 6.6 5.6 

9 Vlerick Business School Belgium 37 27 41 91 37 9.4 7.6 5.3 6.4 5.6 

10 Esade Business School Spain 25 18 56 87 36 9.3 8.2 6.5 8.1 6.9 

                          

Key to the table Weights for the different criteria as a percentage are shown in brackets 

                          

Started company (20): Percentage of MBA graduates who started a company; 

Female entrepreneurs (5): Percentage of female MBA graduates who started a company; 

Equity (10): Percentage of entrepreneurs who raised all or part of their equity via investors other than own savings and family and friends; 

Still operating (20): Percentage of companies started in 2013 or earlier, and are still operating at the end of 2014; 

Main source of income (5): Percentage of entrepreneurs for whom their company is the main source of income; 

Motivation (10): the extent to which the skills gained during the MBA encouraged the entrepreneurs to start a company; 

School - start (10): the extent to which the business school helped start the company; 

School - finance (10): the extent to which the business school helped secure financing; 

Alumni network - start (5): the extent to which the alumni network helped start the company; 

Alumni network - finance (5): the extent to which the alumni network helped secure financing; 

 


